


Accor is the world’s leading hotel operator 
and market leader in Europe. It operates 
in 90 countries with nearly 145,000 
employees. The Group offers to its clients 
and partners nearly 45 years of know-how 
and expertise. Accor provides an extensive 
offer including about 15 complementary 
brands—from luxury to economy—that 
are recognized and appreciated around 
the world for their service quality: Sofitel, 
Pullman, MGallery, Novotel, Suite 
Novotel, Mercure, ibis, all seasons / ibis 
styles, Etap hotel / ibis budget, hotelF1, 
Motel6, as well as Thalassa sea & spa. 
Present in 90 countries, with more than 
4,200 hotels and nearly 500,000 rooms, 
Accor’s brands offer hotel stays tailored 
to the specific needs of each business and 
leisure customer.

Google’s innovative search 
technologies connect millions 
of people around the world 
with information every day. 
Founded in 1998 by Stanford 
Ph.D. students Larry Page and 
Sergey Brin, Google today is a 
top web property in all major 
global markets. Google’s 
targeted advertising program 
provides businesses of all sizes 
with measurable results, while 
enhancing the overall web 
experience for users. Google is 
headquartered in Silicon Valley 
with offices throughout the 
Americas, Europe and Asia. 
For more information, visit 
www.google.com.

FRHI is a Toronto, Canada 
based hotel chain owned by 
Voyager Partners, Kingdom 
Hotels and Los Angeles based 
Colony Capital, LLC.The group 
was formed in January 2006, 
when Kingdom and Colony 
entered into a join venture. 
Through that partnership the 
two groups acquired Fairmont 
Hotels and Resorts and 
combined Fairmont’s business 
with Colony owned Raffles 
Hotels International. Voyager 
Partners subsequently acquired 
a majority interest in FRHI in 
April 2010. The parent company 
now manages three brands of 
hotels under their arm, Raffles, 
Fairmont and Swissôtel with 
98 hotels and resorts in 27 
countries worldwide. 

TripAdvisor® is the world’s largest 
travel site, enabling travelers to plan 
and have the perfect trip. TripAdvisor 
offers trusted advice from real travelers 
and a wide variety of travel choices 
and planning features (including 
Flights search, TripAdvisor Mobile and 
TripAdvisor Trip Friends) with seamless 
links to booking tools. TripAdvisor® 
Media Group, operated by TripAdvisor 
LLC, attracts more than 65 million unique 
monthly visitors* across 19 popular travel 
Brands:  TripAdvisor, Airfarewatchdog, 
BookingBuddy, Cruise Critic, Family 
Vacation Critic, FlipKey, Holiday Lettings, 
Holiday Watchdog, Independent Traveler, 
OneTime, SeatGuru, SmarterTravel, 
SniqueAway, Travel Library, TravelPod, 
VirtualTourist and Kuxun.cn.  

Kempinski Hotels S.A. is a luxury hotel 
group. Kempinski Hotels, the trading 
name for Kempinski Hotels S.A., is an 
independent Swissdelisted S.A., which is 
involved in a number of luxury hotel and 
hospitality related businesses, including 
conference, catering and hotel supplies. 
Kempinski Hotels now owns and runs 
an international portfolio of 62 hotels. 
A further 43 hotels are either under 
final development or construction in 
Europe, the Middle East, Africa, Asia. 
Today, Kempinski is majority owned by 
the Crown Property Bureau of Thailand. 
Kempinski is also a Member of the Global 
Hotel Alliance with currently comprises 
Anantara Hotels & Resorts, First Hotels, 
Doyle etc.

IHG is a global hotel company 
whose goal is to create Great 
Hotels Guests Love. They 
have more guest rooms than 
any other hotel company in 
the world – that’s more than 
660,000 rooms in over 4,500 
hotels in 100 countries and 
territories around the world. 
IHG operate seven hotel 
brands – InterContinental, 
Crowne Plaza, Hotel Indigo, 
Holiday Inn, Holiday Inn 
Express, Staybridge Suites 
and Candlewood Suites.IHG’s 
strategy is to build the hotel 
industry’s strongest operating 
system focused on the biggest 
markets and segments where 
scale really counts.

Expedia is an Internet-based travel 
website based in the US with localised 
sites for 21 countries (Australia, 
Austria, Belgium, Canada, Denmark, 
France, Germany, India, Ireland, Italy, 
Japan, South Korea, Malaysia, Mexico, 
Netherlands, New Zealand, Norway, 
Singapore, Spain, Sweden, UK, US). It 
books airline tickets, hotel reservations, 
car rentals, cruises, vacation packages 
and various attractions and services via 
the World Wide Web and telephone travel 
agents. Their North America site provides 
travelers with the best deals and offers in 
the U.S and abroad. 

Boscolo Hotels work in the hotel industry 
through prestigious hotels in important 
Italian and European art cities and 
business centers; the hotels are 4- and 
5-star.  All of the hotels in the group 
seek to attract a high-profile clientele 
preferring typically Italian style as 
manifested in elegance and courtesy, and 
may be considered ambassadors of Italian 
life-style around the world. Distinctive 
from the very beginning by a mentality 
and International outlook, in recent years 
Boscolo Hotels has further accelerated its 
growth in foreign markets by acquiring 
hotels in various European countries.

Hyatt is a global hospitality 
company with widely 
recognized, industry leading 
brands and a tradition of 
innovation developed over our 
more than fifty-year history. 
Their mission is to provide 
authentic hospitality by making 
a difference in the lives of the 
people they touch every day. 
Hyatt focuses on a mission in 
pursuit of the goal of becoming 
the most preferred brand in 
each segment that they serve 
for their associates, guests, 
and owners. Hyatt manage, 
franchise, own and develop 
Hyatt branded hotels, resorts 
and residential and vacation 
ownership properties around 
the world. As of September 
30, 2011, the Company’s 
worldwide portfolio consisted of 
478 properties.

Sofitel is the only French luxury hotel 
brand with a presence on five continents 
with 130 addresses, in almost 40 
countries (more than 30 000 rooms). 
Sofitel offers contemporary hotels 
and resorts adapted to today’s more 
demanding and more versatile consumers 
who expect and appreciate beauty, quality 
and excellence. Whether situated in the 
heart of a major city like Paris, London, 
New York or Beijing, or nestled away in a 
country landscape in Morocco, Egypt, Fiji 
Islands or Thailand, each Sofitel property 
offers a genuine experience of the French 
“ art de vivre”.
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Your Conference Chairwoman

About our Platinum Sponsor

Dr. Sanja Cizmar is Senior Partner of Horwath HTL Zagreb, a member of the world leader hotel, tourism and 
leisure industry consulting group. Dr. Cizmar earned her PhD degree in strategic management of hospitality 
industry at Faculty of Economics and Business Zagreb. Since 1997, dr. Cizmar is Managing Partner of Horwath 
HTL Zagreb, and since 2011 Senior Partner. She is lecturer of hotel management at Faculty for Economics 
and Business in Zagreb, and author of several text books of tourism and hospitality management as well as 
numerous articles and columns in professional and scientific magazines. 

Sanja has built her hospitality industry management and consulting experience in South East Europe working 
on consulting projects with leading hospitality companies over 20 years. She has been involved in over 400 
projects including a wide range of project development assignments, coaching, asset management and hotel 
management contracting projects. Sanja has been actively involved in establishment and development of few 
regional hotel management companies. Focus of her expertise is oriented to the management of change, 
strategic management, and asset management in hospitality industry of South East Europe, helping the clients 
to drive improved performance and increase returns on their investments. 

Horwath Hotel, Tourism and Leisure consulting, since 1915, is the world’s number one hospitality consulting group. We are 
the industry choice, a global group offering complete solutions in markets both local and international. Through involvement 
in thousands of projects over many years, we have amassed extensive, in-depth knowledge and understanding of the needs of 
hotel & real estate companies and financial institutions. 
Horwath HTL is the world’s largest consulting organization specialized in the hospitality industry, with 50 offices in 39 countries. 
We are recognized as the pre-eminent specialist in Hotels, Tourism and Leisure, providing solutions through a combination of 
international experience and expert local knowledge.
Horwath HTL Zagreb together with offices in Belgrade and Sofia, with its expertise covers the South East Europe region, 
providing consulting and advisory services to hospitality industry and tourism organizations.

Join us at the after conference cocktail sponsored by Horwath HTL and 
mingle with some of the world’s most prominent hotel industry experts. 



Phillippe Baretaud, Senior VP, Head of Development Europe, Middle East, Africa, Accor

Mike Haemmerli, Senior VP Development, Kempinski Hotels 

Tobi Kuhlang, VP Indirect Sales And Payment Systems, Accor

Gorjan Lazarov, General Manager, Boscolo Prague Hotel

Olivier Arnoux, Senior VP, Guest Experiences, Sofitel Luxury Hotels And Resorts

As Head of Development Philippe is in charge of supervising the development of Accor brands 
from luxury to economic segments in the EMEA Region. Before taking over this position, Philippe 
has been Head of Development in UK for 6 years and in Middle East for 5 years. Previously, 
Philippe worked for ACCOR Hotels in France and Europe. He started his career in 1986 in the 
French public sector where he was in charge of economic and social development for a region. 
Philippe has a Degree in law and a MBA.

Mike grew up in Switzerland, Seychelles, Nepal, and Saudi Arabia, before immigrating to 
Australia. After completing his high school studies in Sydney, Vancouver and Zürich, before moving 
to Finland to pursue a hospitality education. Mike graduated from the Haaga Institute in Helsinki 
with a BSc in Hospitality Management in 1995, before joining Hotel Intercontinental in Geneva 
where he was promoted to Front Office Assistant Manager after two years. In 1998, Mike returned 
to Paris to continue his studies and graduated in 2000 with an MBA in Hospitality Management 
from IMHI (Cornell/ESSEC). Upon graduation, Mike joined Kempinski as Development Manager 
and, in the twelve years since joining the group, has been instrumental in helping Kempinski 
achieve its ambitious growth objectives and creating a collection of truly individual hotels.

Tobi Kuhlang is Vice President Indirect Sales and Payment Systems at Accor SA. Tobi is a hospitality 
professional with over twelve years of experience in hotel operations and regional and corporate 
revenue management and distribution landscapes of fast-growing multi-nationals. His forte lies in 
revenue maximisation and out-performing competitors through a focus on the right business and 
channel mix and novel management techniques and technologies for rapidly changing industry 
climates. He has worked extensively at regional level with IHG, moving finally to the holding 
company where he applied his experience to move revenue development into new and exciting 
territory. Tobi now heads up development of distribution,commission and payment solutions for 
Accor’s 4,500 hotels worldwide based in Paris.

Gorjan Lazarov is a former Marriott Director of Market Strategy at Marriott and  former 
Director of Pricing and Products at Vodafone Czech Republic. Gorjan is currently General 
Manager at Boscolo Prague Hotel, The Autograph Collection. He is also a lecturer, 
marketing, pricing strategy at AAVS.

Olivier Arnoux is Senior Vice President, Guest Experiences, for Sofitel Luxury Hotels.
His main responsibility is to support the positioning of the Brand into the luxury segment turning 
the company into a  “customer centric” one, formalizing and deploying the Sofitel Customer 
promise. He is also in charge of Sustainable Development and Procurement at the worldwide 
level.Prior to his arrival at Sofitel in 2007, he has conducted his career mainly in the Automotive 
Industry (General Motors, Toyota, Nissan Europe). Olivier is graduated from the French business 
school HEC where he has obtained an Executive MBA and from the MBA Institute (Inseec Group).
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Takuya Aoyama, VP Development And Acquisitions, Hyatt International

Erica Trittschuh, Industry Manager, Hotels And Accommodation, Google

Simon Dupuy, Head of Online Marketing EMEA, Expedia 

Christophe Piffaretti, Vice President Development – Europe, Fairmont Raffles Hotels International

Karen Plumb, Director of Sales Strategy, TripAdvisor for Business 

Simon Ford, VP Global Brands Standards, SVP Design & Engineering EMEA, InterContinetal Hotels Group

Takuya Aoyama is Vice President Acquisitions & Development with Hyatt International (EAME) LLC, responsible 
for expanding Hyatt’s portfolio of brands in the markets of Russia & CIS, Eastern Europe and Turkey. Prior to 
joining Hyatt in 2008, he spent 6 years in Tokyo as Assistant Vice President Acquisitions & Development – 
Japan, Korea & Micronesia with Starwood Hotels & Resorts, where he negotiated, among others, a deal to 
bring the first St.Regis hotel to Japan.  Takuya has been working in the field of real estate / hotel development 
since early 90’s, and held positions with companies including Holiday Inn Worldwide and Andersen, focusing 
on projects in the former Soviet Union and Central and Eastern Europe. Takuya has a master’s degree from 
Columbia University’s School of International & Public Affairs with specialization on East Central Europe.

Erica is the Industry Manager overseeing the Hotels and Accommodation sector at Google UK. She is 
responsible for building and maintaining key client and agency relationships and for helping clients create 
successful marketing programs across Google’s various media channels.  She has worked in the Travel sector 
within Google since 2006, the first four years in the Chicago office and in the London office since 2010.  Erica 
has a BSc in Biology from the University of Wisconsin-Madison. 

Simon Dupuy is an online expert and passionate marketing professional with more than 6 years experience in 
marketing for major travel brands including Expedia, Hotels.com and Air France. Simon joined Expedia Inc  in 
2007 as the marketing lead for the German region (Germany, Austria and Switzerland) for hotels.com. Simon 
is now the head of online advertising EMEA at Expedia, managing display and mobile advertising as well as 
partnerships in Europe, Middle East and Africa.

Christophe experienced the hospitality business first hand with IHG, and then worked for Kempinski Hotels for 
9 years.From his first position as Director Strategic Planning, he went on to become Vice President Corporate 
Expansion and later Senior Vice President Development. His last assignment with this company was as 
Managing Director of Kempinski Residences, a subsidiary created under
his own initiative and capitalising on the trend of branded and serviced luxury residences for sale or rental, 
offering residents superior, innovative and hassle-free living experience. Christophe went on as Chief 
Investments Officer, and then Chief Operating Officer of La Perla International Living, an international real 
estate developer based in The Netherlands with a number of large hotel and residential projects. He joined the 
prestigious Fairmont Raffles Hotels International group in 2011 as their VP Development for Europe & CIS, in 
charge of the expansion of the three brands: Fairmont, Raffles and Swissôtel.

Karen Plumb works within the TripAdvisor for Business division, and is responsible for leading sales campaigns 
aimed at hoteliers, B&Bs and other accommodation providers globally for the Business Listing product. Plumb 
has a wealth of B2B experience having worked in the hotel industry at both Inter-Continental Hotels and 
Thistle Hotels before moving into the online media environment at Cheapflights and heading eMarketing for 
Utell Hotels & Resorts.

Simon Ford qualified as an Architect in the UK and has been with IHG, InterContinental Hotels Group for 
15 years. He started in 1997 with Holiday Inn Worldwide based in the Brussels office and moved to the UK 
global headquarters in 2001. Simon has always been involved with the company’s property design and 
engineering function and has played an active role in the development of new brands, formation of brand 
standards, model room development and design reviews. He led the Technical Services team for EMEA up 
to 2008 and has recently taken on roles in the Global Brand Team covering guest experience, design and 
brand standards. He has been an active member of the European Hotel Design Awards judging panel for 5 
years and is currently the panel’s chairman.
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16 MARCH 2012 – ZAGREB, CROATIA
AGENDA

08.00 Registration And Morning Coffee

09.00 Chairman’s Opening Remarks 

HOTEL TRENDS AND DEVELOPMENTS

09.15 What Are The Strategies You Need   
To Implement To Become A Leading   
Future Hotel In An Era Of Economic   
Uncertainty 

Phillippe Baretaud, Senior VP, Head of 
Development Europe, Middle East, Africa, 
Accor

10.00 Localising Your Global Hotel Brand:   
Incorporating Your Global Brand    
Values To Your Local Hotel Branch

Mike Haemmerli, Senior VP Development, 
Kempinski Hotels

10.45 Luxury Hotel Brands: Standing Out   
 In The Crowd Of Wannabes

Gorjan Lazarov, General Manager, Boscolo 
Prague Hotel

11.30 Networking And Refreshment Break

REVENUE

12.15 From Online Travel Agents to the Global   
Distribution Systems and Tour 
 Operators – How to Maximise Revenue 
 in this New Connected World?

Tobi Kuhlang, VP Indirect Sales And 
Payment Systems, Accor

CUSTOMER SERVICE

13.00  What Are The Needs Of Post    
 Recession Customers And How Do   
 You Create The Right Experience 
 For Them? 

Olivier Arnoux, Senior VP, Guest Experiences,  
Sofitel Luxury Hotels And Resorts

13.45  Lunch For Speakers And Delegates

14.45 Panel Discussion: What Is The 
 Future of Hotels? 

Discussion leader: Takuya Aoyama, VP Development And 
Acquisitions, 
Hyatt International
Christophe Piffaretti, Vice President Development – 
Europe, Fairmont Raffles Hotels International

SOCIAL MEDIA, MARKETING AND PR

15.30  Creating A Digital Marketing 
 Strategy Fit For The New Reality

Erica Trittschuh, Industry Manager, Hotels And 
Accommodation, Google

15.45 Case Study: Using TripAdvisor To   
 Your Advantage: Marketing Your 
 Business The Right Way

Karen Plumb, Director of Sales Strategy, 
TripAdvisor for Business

16.30 Networking And Refreshment Break

16.45 The Future Of Online Marketing,   
 Where The Travel Industry Is Going

Simon Dupuy, Head of Online Marketing EMEA, 
Expedia 

HOTEL DESIGN

17.30 Analysing The Latest Trends In Hotel   
Design: Creating A Synergy 
 Between Construction, Design 
 And Technology

Simon Ford, VP Global Brands Standards, SVP Design 
& Engineering EMEA, 
InterContinetal Hotels Group

18.15 Cocktail Reception Sponsored By Horwath HTL



FOUR WAYS TO REGISTER
PWorldGlobal
Dane Krapcev 13
1000 Skopje, Macedonia

+38925111350

register@thepworld.com www.thepworld.com

DELEGATE DETAILS

COMPANY DETAILS

Company: ............................................................................................................................................................................................................

Address: ................................................................................................................................................................................................................

Postcode: ................................................................................. Country: ........................................................................................................... 

Tel: .............................................................................................. Fax: .................................................................................................................

. 	

 

Booking Contact: .............................................................................................................................................................................................. 

Department: ........................................................... Mobile: .......................................... Email: ......................................................................

 

Training Manager: ............................................................................................................................................................................................. 

Department: ........................................................... Mobile: .......................................... Email: ......................................................................

 

Name of the Department Head: .....................................................................................................................................................................

Department: ........................................................... Mobile: .......................................... Email: .......................................................................

 YES, I would like to receive information about future events  
     & services via e-mail .................................................................

No. of employees on your site:  
1000+         500-999         250-499        50-249        0-49	   

Nature of your company's business: .......................................... 

To assist us with future correspondence, please supply the following details:

Payments

A confirmation letter and invoice will be 
sent upon receipt of your registration. 
Please note that full payment must be 
received prior to the event. Only those 
delegates whose fees have been paid in 
full will be admitted to the event. You can 
pay by bankers draft in EUR.. In any event 
payment must be received not later than 
48 hours before the Event. Entry to the 
Event may be refused if payment in full is 
not received.

Cancellation

If you are unable to attend, a substitute 
delegate will be welcome in your place. 
Registrations cancelled more than 7 days 
before the Event are subject to a EUR200 
administration charge. Registration fees for 
registrations cancelled 7 days of less before 
the Event must be paid in full. Substitutions 
are welcome at any time.

 Event Venue

The Regent Esplanade Zagreb, Croatia

Accommodation Details
We highly recommend you secure your room 
reservation at the earliest to avoid last minute 
inconvenience. You can contact Irena on our 
Hospitality Desk for assistance on:
Tel: +38925111350
Email: irena@thepworld.com

 

Name: .............................................................................................................................................................................................................. 

Job Title: ......................................................................................................... Email: ..................................................................................... 

Tel: .....................................................  Fax: .................................................... Mobile: ..................................................................................

 

Name: .............................................................................................................................................................................................................. 

Job Title: ......................................................................................................... Email: ..................................................................................... 

Tel: .....................................................  Fax: .................................................... Mobile: ..................................................................................

Future Hotels Register before 20 January 2012 Register after 21 January 2012

Entire Event EUR 309 EUR 359

SIGNIFICANT SAVINGS
For further information on current promotions and Group Discounts please contact 
Kosta Petrov on +38925111350 or kosta.petrov@thepworld.com

All registrations are subject to our terms and conditions which are available at 
www.thepworld.com Please read them as they include important information. By 
submitting you registration you agree to be bound by the terms and conditions in full.

Bank Details:

Name Of The Bank: Ohridska Banka Skopje, 
Macedonia
Account Number: 14-701-0004756.0
IBAN: MK0753090100475688
SWIFT: MKOHRDMM22

16 MARCH 2012 – ZAGREB, CROATIA

4-5 Participants
10%

SAVE CALL
+38925111350 

For More 
Information


